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Introduction  There is much evidence in the USA for Contingency Management (CM) improving existing treatments including methadone treatment. CM has been recommended by NICE for use in drug treatment in the UK. In 2008, the National Treatment Agency (NTA) established pilot sites to explore the use of CM alongside drug treatment. To date there has been no published data on service user experiences of CM.
Aim  To describe the experiences and views of service users (SU)  receiving treatment at NTA pilot sites.   
Design Qualitative
Methods and participants 
Six NTA pilot CM sites providing CM (praise and monetary incentive) to either encourage a) abstinence from street drugs or b) completion of HBV vaccination schedule. Eight focus groups were held with 2-6 SU in each. Thematic analysis was used. 
Findings
The CM monetary reward was perceived as reinforcing target behaviour but only alongside other factors such as health benefit and self-worth. For many receiving CM to encourage abstinence, while the monetary reward was the main reinforcer – over time this changed to a desire to achieve personal goals and wanting to please staff. SU reported that monetary reinforcers did not encourage or sustain abstinence unless SU already wanted to stop using drugs. The monetary reward and praise had a positive impact on SU feelings of self worth. Relationships with staff and their attitude towards the SU were important. There was no consensus on the type of reward that should be offered. In cases, vouchers were reported to be sold and supervised spending often viewed as paternalistic. 
Conclusion
Overall, the experience of receiving CM was positive for SU with praise and the reward being perceived as important in both the motivation to commence and continue the target behaviour.
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