From the mid 1990s, the volume of alcohol consumed per head population in the United Kingdom ruse dramatically until the late 2000s, before falling slightly but remaining significantly higher than 1990s levels. Alcohol-related mortality and morbidity followed a corresponding trajectory. The rise was consistent across sectors of the alcohol-retail industry: almost all of the increase in alcohol sales was represented by the growth of the off-sales market. Despite this, licensed premises, particular town centre drinking establishment have remained the prime locus for research into alcohol-related harm, and for policy and media attention.
In order to address this discrepancy, we devised an internet questionnaire in an effort to develop a quantitative tool to examine why adults are increasingly choosing to drink at home. Participants (n=585) were recruited through direct email invitation from amongst university staff, as well as via social media.  Preliminary analysis of survey responses revealed little evidence that discomfort or safety concerns played a significant role in people’s decisions to drink at home, nor did matters of transport, childcare or the ability to smoke (although responses indicated that few of our respondents were smokers or had children at home), despite featuring frequently in qualitative work on subject.
 Price, convenience and relaxation were commonly cited as motivations for drinking at home; however, the latter two questions did not place drinking at home in opposition to drinking on licensed premises: agreement with the proposition that one drinks at home because it is convenient or relaxing does not necessarily suppose that it is more convenient or relaxing than drinking on licensed premises. 
